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LOCATION

KURSAAL, BAD CANNSTATT 
STUTTGART (GERMANY)
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MEET

98



DAIMLER GREENHOUSE

DAIMLER 
GREENHOUSEMEMORIAL

The »Daimler Greenhouse« is the  
birthplace of the combustion engine 
invented by Gottlieb Daimler and  
Wilhelm Maybach, 1882. 

The workshop in the greenhouse in  
Cannstatt is a Gottlieb Daimler Memorial 
today and contains a small museum. 

It is open every year exclusively for us 
with expert guidance for our guests.
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ECKELT CONSULTANTS  
BUSINESS TALK:

»WHERE PERSONALITIES MEET«

Its platforms drive value and impact through three pillars:

1. INSIGHT
Actionable foresight, analysis and real-time perspectives to 
inform decision-making

2. INTERACTION 
Collaboration between the most relevant peers outside their 
traditional networks

3. IMPACT 
Catalytic support to galvanize diverse leaders and action 
towards shared goals

In the past year, additional partners were added, engagement 
deepened and a greater number of requests for collaboration 
were responded to than in previous years.
 
 

Despite these and other challenges, there are unprecedented 
opportunities for industry leaders. Businesses are the most 
trusted institutions in society, and demand for companies that 
can respond to changing behaviours is increasing. Employers 
and employees are increasingly motivated by purpose rather 
than prestige and are willing to invest emotionally in the com-
panies they believe in.
 
Against this backdrop, industry leaders can build businesses 
that are agile, resilient, technology-enabled, people-centred 
and environmentally friendly to deliver high returns and play an 
essential role in addressing global challenges. To achieve their 
goals, they can use new networks to build partnerships with 
companies outside their traditional silos. 

The Eckelt Consultants Business Talk is the event platform that connects 
outstanding personalities. Our declared mission: »Where personalites 
meet«. The new experience of top level networking. It helps leaders  
navigate competing priorities and pressures to deliver on both growth 
and the transition of their industries. 

2 INTERACTION: Collaboration between  
the most relevant peers outside their 
traditional networks

3 IMPACT: Catalytic support to galvanize 
diverse leaders and action towards  
shared goals

1 INSIGHT: Actionable foresight,  
analysis and real-time perspectives 
to inform decision-making

THE ECKELT CONSULTANTS BUSINESS TALK  
MAIN PILLARS:
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USP
ECKELT CONSULTANTS  

BUSINESS TALK

THE SPEAKERS AND GUESTS  
ARE HIGH LEVEL DECISION MAKERS

47 %

Management

35 %

Top management 
Boards of Directors 
Managing Directors

19 %

Other industries

1. Meet exceptional C-suite personalities   
 with the vision to challenge the boundaries  
 of our economy and society
2. New experience of top level networking  
 (200 guests – by invitation only)

3. Affluent target group with exclusive and   
 strong consumer behaviour
4. Decision-makers who bear responsibility  
 in the millions
5. Opinion leader with multiplier function

Your benefits at a glance:

SPEAKERS

2.1 AUTOMOTIVE / MOBILITY

2.2 TECH COMPANIES

2.3 SOFTWARE

2.4 SUPPLIERS

GUESTS

1.1 AUTOMOTIVE / MOBILITY

1.2 TECH COMPANIES

1.3 SOFTWARE

1.4 SUPPLIERS

1.5 OTHERS

2.5 OTHERS

95 %

57 %

57 %

39 %
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For in-vehicle experiences, our Automo-
tive AI Agent lets automakers create 
customized AI assistants, powered by 
our AI mapping tools in Automotive SDK. 
Extending beyond the vehicle, Google 
Cloud’s AI optimized platforms acceler-
ate the development of advanced driv-
er-assistance systems (ADAS) and 
autonomous driving. Flow with Veo 3  
facilitates personalized marketing 
through tailored content and promo-
tions, enhancing the customer shopping 
journey. To optimize operations, auto-
makers can utilize our AI platform Vertex 
AI for improved demand planning and 
inventory forecasting, while our Manufac-
turing Data Engine solution helps im-
prove quality and reduce downtimes.

Are there specific services available 
for software-defined vehicles (SDVs)?
Software-defined vehicles are all about 
flexibility, faster development cycles, 
and continuous improvement through 
software updates. That’s why we offer 
Android Automotive as open source and 
free of charge. It gives OEMs a powerful 
and customizable platform to build on.

To further accelerate SDV development, 
we recently launched the Horizon Open 
Source Initiative with Accenture. This 
includes a CI/CD platform designed to 
significantly reduce hardware and de-
velopment costs – we’re already seeing 
savings of around 30%. Plus, with the 
help of Gemini, caching, and Android 
Build File Systems, we’re speeding up 
build times by up to 80%. 

We also offer a comprehensive test suite 
for both virtual and physical testing, 
which is crucial for ensuring the reliabi- 
lity and safety of SDV software. 

Google Cloud manages a variety of 
data intensive services, what’s in for 
the OEMs or system suppliers?
We offer database and data analytics 
services like BigQuery and BigTable which  
can manage telemetry and data services 
at a global scale with incredible reliability. 

We’re already the market leader for  
German financial institutions like  
Deutsche Börse, Deutsche Bank, and 
Commerzbank, and also working with 
leading retailers like Metro, MediaMarkt-
Saturn, and Migros. Automotive banks 
could significantly benefit from AI  
applications – like those used at Com-
merzbank, for example. Commerzbank 
reduced administration time by 66% 
with AI assisted summaries of invest-
ment calls with its corporate clients.

How are you helping automotive 
manufacturers to improve the in-car 
experience? 
For drivers, the in-car experience is all 
about convenience, safety, and person-
alization. They want seamless access  
to information, entertainment, and assis-
tance while on the road. That’s where our 
AI suite comes in. It supports the cre-
ative side, helping generate high-quality 
customer experiences. 

For example, Mercedes-Benz is among 
the first automakers to implement  
Automotive AI Agent in its MBUX Virtual 
Assistant in its Mercedes-Benz CLA. The 
enhanced MBUX Virtual Assistant, which 
offers fresh and factual information from 
Google Maps Platform, allows drivers and 
passengers to use voice commands to 
obtain comprehensive and personalized 
information about points of interest, traf-
fic conditions and more, within seconds. 
Google Cloud’s Automotive AI Agent also 
enables the MBUX Virtual Assistant to 
handle complex, multi-turn dialogue and 
can remember conversations, so drivers 
can stop and start speaking and it will be 
able to pick up where you left off.
 
But this is just the beginning. We believe  
that true brand loyalty comes from 
providing a superior, personalized expe-
rience that combines creative elements 
with data-driven insights, ultimately 
making driving safer, more enjoyable, 
and more convenient for everyone. 
 

If the technology is readily available, 
what’s holding automotive companies  
back from fully transforming their 
operations?
One obstacle we witness in the market  
is that there is often a focus on finding 
solutions for »individual pain points« 
rather than focusing on the bigger 
picture. This creates isolated systems 
and a fragmented approach. Modern 
solutions need to focus on a robust data 
strategy, API-based, microservices- 
enabled, and serverless, allowing them 
to scale seamlessly with minimal over-
head. It’s about taking a holistic view  
and adopting a truly integrated strategy.
 
Automotive manufactures are  
burdened with a high cost pressure. 
How can Google Cloud help solve this 
challenge?
Absolutely. Let me give you a few specific 
examples of how we’re helping manu-
facturers drive down costs: At Hannover 
Messe, we showcased a digital twin/MES 
solution developed with Renault and  
Accenture. This is projected to contribute  
to a €300 million cost-saving goal 
through their ambitious transformation. 
Beyond that, many manufacturers are 
now using our AI services to optimize 
every stage of the manufacturing pro-
cess, from product design and planning 
to execution and aftermarket services. 

We’ve also announced plans to open our 
Wide Area Network (WAN) for Level 2 
services. Additionally, our supercomput-
er infrastructure has proven incredibly 
cost-effective for all types of workloads, 
including AI. Finally, Google Distributed 
Cloud (GDC) makes it possible to deploy 
our AI models directly in on-premises 
environments, enabling access to the 
latest AI technology, even for companies 
with strict data residency requirements.
 

Navigating data sovereignty and 
regulatory compliance is a major 
concern for automotive companies, 
particularly in Europe. How is Google 
Cloud helping them address these 
challenges?
Data sovereignty is a top priority for us. 
Google Cloud was the one of the first 
hyperscaler to develop and champion a 
sovereign cloud solution specifically for 
the German and EU markets. This en-
sures that our customers can maintain 
control over their data and comply with 
local regulations.
 
We also have strong development cen-
ters located throughout Europe, includ-
ing Munich, Zurich, London, Warsaw, 
Malaga, and Paris. Our commitment to 
innovation in Europe is evident in the 
groundbreaking work being done at 
Google DeepMind, which has led to two 
Nobel Laureates this year. This demon-
strates the caliber of talent and research 
we have in the region, and it ultimately 
benefits our automotive customers by 
providing them with cutting-edge solu-
tions that meet their specific needs.
 
Looking ahead, what’s your key 
message to automotive leaders about 
the future and how Google can help 
them shape it?
My message is simple: The future of au-
tomotive is about partnership. It’s about 
combining the deep industry expertise  
of automotive leaders with the innovative 
power of companies like Google. We’re 
committed to providing the technology, 
infrastructure, and AI solutions that will 
enable automotive companies to thrive  
in this rapidly changing landscape. And, 
to be clear, we have no plans to launch 
our own cars or trucks – we’re here to 
empower you to build the future of auto-
motive, together.

GOOGLE CLOUD

The future of automotive is about  
partnership. It’s about combining the 
deep industry expertise of automotive 
leaders with the innovative power of 
companies like Google.
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The future of automotive is about  
partnership. It’s about combining the 
deep industry expertise of automotive 
leaders with the innovative power of 
companies like Google.
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Can Automotive Have It All?  
Google Cloud’s Strategy for  
Innovation and Cost Efficiency 

STEVE BASRA

FACE   FACETO

Head of Global Automotive at Google Cloud

Steve, let’s start with a personal 
question. What attracted you to  
leading Google Cloud’s automotive 
efforts?
The automotive industry is going through 
its biggest shakeup ever. We’re seeing 
new players, the rise of electric vehicles 
and software-defined vehicles (SDVs), 
and a huge push for sustainability. Join-
ing Google Cloud was a chance to be 
right in the middle of all that. Google 
Cloud is not just watching this transfor-
mation – it’s actively shaping the future 
of the automotive industry.
 
Google is serious about becoming the top 
cloud provider for the auto industry and 
a key player in the in-vehicle experience. 
That means strengthening existing part-
nerships, exploring new opportunities, 
and building a strong and robust partner 
ecosystem. This vision – and the chance 
to help build that future strategy in the 
automotive industry – is what brought 
me to Google Cloud.

Some people describe it as the perfect 
storm: Automotive companies are  
under pressure to innovate and stay 
competitive while managing high 
cost pressure. What specific solu-
tions does Google Cloud offer to help 
automotive OEMs thrive in this envi-
ronment?
Our global team has deep experience in 
driving innovation within the automo-
tive industry. We offer a comprehensive 
and powerful suite of solutions for the 
automotive industry and together with 
our large and robust partner ecosystem, 
we’re able to develop highly specific, 
cloud-based solutions tailored to the 
individual challenges our automotive 
customers face. These solutions can 
improve the driver experience, make au-
tomotive production more sustainable, 
or accelerate development processes, 
leading to significant cost savings. At the 
same time, we’re also fostering internal 
transformation and innovation within the 
automotive OEMs. 

With our Google Workspace solutions and  
AI-tools such as Agentspace we empower 
employees to work faster and smarter, 
and better focus on what’s truly essen-
tial – which is especially important given 
the talent shortage in many countries. 
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1/ SUBJECT MATTER OF THE CONTRACT
The organizer Eckelt Consultants GmbH is 
the host of the »Eckelt Consultants Busi-
ness Talk«, the yearly top network for C-level 
executives. It takes place in the Kursaal 
Bad Cannstatt, Stuttgart (the birthplace of 
the Automobile). The organizer grants the 
sponsor the right to appear as a sponsor in 
the context of this event.  

2/ RIGHTS OF THE SPONSOR 
After consultation, the sponsor shall be 
granted the right to use the official logos of 
the event in its own advertising campaigns 
and communication activities. Channels 
included are e.g. public relations, social, on- 
and offline media. The sponsor shall also  
be granted the right to use image and sound 
material for reporting before/during and 
after the event. 

3/ DUTY OF CARE 
The organizer is solely responsible for  
the organization and careful execution of 
the event.  

4/ REMUNERATION REGULATION 
The sponsor shall pay a fee plus statutory 
VAT for the granting of the rights. There are 
different sponsorship packages, which are 
regulated individually by contract depending 
on the agreement. The remuneration is due 
in accordance with the individually agreed 
payment terms. 

5/ WITHDRAWAL FROM SPONSORSHIP / 
REVOCATION / FORCE MAJEURE
5.1 The sponsor shall also pay the agreed  
 sponsorship fee if the s ponsor does  
 not wish to appear as a sponsor  
 or cancels its sponsorship for reasons  
 for which Eckelt Consultants GmbH is  
 not responsible and which do not con 
 stitute a case of force majeure.
5.2  In the event of good cause, both con-

tracting parties shall have the right to 
terminate the contract without notice. 
Good cause shall be deemed to exist if 
the event or the subject matter of the 
contract proves to be unfeasible due 
to unforeseeable and/or unavoidable 

events, in particular in cases of force 
majeure, official requirements or  
statutory prohibitions. In this case, the  
following pro rata regulations shall 
apply:

¬  Up to four weeks before the event,  
50% of the remuneration shall be due.

¬  Up to two weeks before the event,  
75% of the remuneration shall be due.

¬  Within one week before the event,  
100% of the remuneration is due.

6/ PROCESSING 
The costs for the production of the adver-
tising material of the event shall be borne 
by the organizer. The sponsor shall provide 
the necessary cooperation material, such  
as the provision of the company logo, within 
5 calendar days of the organizer’s written 
request at the latest. The sponsor can book 
additional furniture or individual presenta-
tion materials via the event agency com-
missioned. The costs for this shall be borne 
by the sponsor.  

7/ USE OF TRADEMARKS 
For the presentation of the sponsor, the 
organizer shall exclusively use the logos 
provided by the sponsor within the scope 
of this contractual relationship (word and 
figurative marks, stickers, texts, images, 
graphics, animations, videos, music, sounds 
and other materials). All of the above- 
mentioned materials and other documents 
provided for the execution of the contract 
shall remain the property of the sponsor 
and may only be used for the contractually 
agreed purposes.

8/ FINAL PROVISIONS
8.1   There are no verbal collateral agree-

ments. Amendments and supplements 
to this contract must be made in 
writing. This also applies to the waiver  
of the written form requirement or 
amendments to the written form re-
quirement.

8.2   The organizer and sponsor shall main-
tain absolute confidentiality regarding 
the content, scope and conditions of 
this contract, even after termination of 
the contractual cooperation.

8.3   Should any provision of this contract be 
or become invalid, this shall not affect 
the validity of the remaining provisions,  
provided that the purpose of the con-
tract can be achieved regardless. The 
contracting parties undertake to re-
place the invalid provision with a valid 
provision that comes close to or corre-
sponds to the economic purpose of the 
invalid provision.

8.4   The contracting parties shall inform 
each other immediately of all circum-
stances that may be of significance for 
the performance of the contract.

8.5   The contract is based on mutual trust. 
The contracting parties shall endeavor 
to reach an amicable agreement on any 
differences of opinion. In cases where 
such an agreement cannot be reached, 
the exclusive jurisdiction of the courts 
responsible for Stuttgart is agreed. 
Unless otherwise agreed, the place of 
performance shall be Stuttgart. The 
law of the Federal Republic of Germany 
shall apply.

8.6  The place of jurisdiction is Stuttgart.

T&C

DR. WOLFGANG K. ECKELT
Host of the event »Eckelt Consultants 
Business Talk«, publisher of the  
business magazine »Top Company 
Guide« and Managing Partner  
Eckelt Consultants GmbH

CONTACT
Eckelt Consultants GmbH
Dr. Wolfgang K. Eckelt
Rosengartenstraße 18
70184 Stuttgart, Germany
T +49 (0)711/3416929-0
F +49 (0)711/3416929-99
w.eckelt@eckelt-consultants.com
www.eckelt-consultants.com
www.top-company-guide.com
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